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The Effects of Experience Economy on Bed and Breakfast
Prices: Application of Hedonic Price Approach

Yi-Yu Huang' Wen-Tsan Liu~ Yea-Jiun Yang

Abstract
As Taiwan’s society gradually transformed toward the developed society,

experience economy will be next step’s economic pattern. Few researchers attempted to
empirically address the issue of experience economy, the purposes of this this study are
to explore the effects of experience economy on bed and breakfast (B&B) room price.
Through on-site questionnaire survey, information regarding consumer-oriented
experience economy of bed and breakfast was obtained with 202 valid samples. Through
on-line website investigation, information regarding supplier-oriented experience
economy was obtained. The results indicate that experience economy consist of seven
distinct dimensions including advanced goods, basic goods, advanced services, basic
services, esthetic, emotional communication, escapist. The evidence showed that the
goods, services, and experiences attributes in experience economy would affect B&B’s
room price. Tourists are willing to pay higher room price for refrigerator and hot water
heater attributes in goods dimension, for advanced service and in-room internet in
service dimension, and audio equipment in experience dimension. On contrary, tourists
are willing to pay lower room price for traditional bathtub in goods dimension, pick-up
service and BBQ service in service dimension, and emotional communication and

escapist in experience dimension.

Keywords: experience economy, experience realms, bed and breakfast price, hedonic

price
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RREAREFIITENE—BMEEK » AHFERE A 4 (@i > 3t 16 FERH -
RN R A BRI 7> Bllan e B T HERE RS on ) (FTARRE 3LOA%RVAEE R ) ;T A&

Ay (12.27%) T HERSIRES | (7.53%) T EAIRES 5 (7.20%) -
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% 6 P an BRI R

1

FRIVERNZ T EEE 73 (n=202)

BHRHRBERDEZE - FHEREZ R

P i B PSR R

HIFH(16) g EEEE RE—  REZD HE= PRZ I
AP Sn EARS  EREARTS AR
14 H N ELE B0 4.63 1.082 807 021 16 093
13 RIEAVZERIEE & 4.71 0.94 702 294 229 .02
22 RIEHVEE IR RZFE L 478 0.904 638 403 035 276
21 RigffteEavieHzEm 4.72 1.112 601 282 -.007 210
58 H R ALE ZHVEA o 491 0.901 182 765 107 018
26 RfEteftse S RER% 4.97 0.946 046 756 105 329
29 HENRMITEZENREA 4.88 0.957 481 654 12 079
63 HFENRILTEZ N R a 4.40 1.223 356 618 337 -.048
65 ERTEHEMLSE SIS 3.53 1.243 114 .093 797 162
67 RiEtefte EMREYI(TEEERE 3.10 1267 072 .000 784 032
35 RiEteftse S EERB 3.51 1.147 266 015 638 342
57 RIBRMTENEM BRI TIE
3.63 1.165 048 231 528 428
AR 75
20 RrEtRfte SRR 3.39 1.293 .05 209 153 695
08 RIEFEMLTEZAIHITED LIRS
4.54 1.084 254 0.04 101 648
AR 75
17 RiGRMT SR EEEL
373 1.149 -.048 0.181 335 563
ig=S-i]E|
01 RIFFEML5e S AV s 4.14 1.397 323 -0.139 059 498
{E BRI Cronbach’ s o ff 0.772 0.781 0.744 0.583
5 14{H (eigenvalue) 5.062 1.963 1.204 1.152
&1 g ez 52 52 2 (%) 31.635 12.267 7.526 7.198
BN RE S 5L 5 (%) 31.635 43.903 51.429 58.627

AR - 202 - 2EREHE=851-

KMO %i=t5=.834 » Bartlett BRJEMELEE ¢ x> (120, N=202)= 1042.645 » p=.000 -
RIZZEHER R oA IR EEER B A00A » & Kaiser  R8{L Varimax % -

at © REIAPR Likert NBEIRE - 1 EFEAFEE 6 FFEFE -

2. BT

AWtFEEt S 33 BMIHRRIEN R 0 - DA it B N R GER
7) o BEEHIE RERTE o B s BB 28 D) E B (KMO)(89DE U4 BT i = A T
TEEAREIER © BB LR A > FAIHE SO e A TP RS RS BT R
M EARERARRERETT » HIX Kaiser (1974)

HETINERY > LSRR
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B4 A R 7 RS 2 5T % — A AR A 2
B RS LI 10 S S [0 S § RIS « A s
BRURREER R A% - (ERRENE - 2 BRERASG - & KRR
(Cronbachis o )f14.584 1,861 » 754 0.5 LU EEIERBRIVELE - BrR(E R
FR 5 KRR — SR « AT ERL 3 (B » 2 11 ERE -
R AR AN S Rl T 2% ) (TTHRRE 433500 R R
T, (1143%) " HEBIREE  (9.91%) -

%7 AR R RN R AT B E L 1R (0=202)

RSB T
REIA(11) Rl T HNEL FSE-vAN HZEE
#HE BRSO R E
64 ERENIBEIEE S EER 4.85 918 770 185 -139
34 REEAESRIESEES 4.96 974 770 .020 084
47 REVERESHKHEERES T 4.60 963 714 150 281
gz
28 EEnEEIEE EAERS ) 4.52 1.003 692 153 380
53 RIGMEEFERETAVAE 4.16 1.090 662 311 361
61 RIgHEETIFE BAERS1 4.30 1.065 660 213 375
49 (FEH o wAEMEAFIEFE LT 3.48 1.243 150 837 059
SRR
45 fEIEER > BEETEHIAAR 3.02 1.254 084 791 047
62 (EfEH  HWAMEREENFIFEL 3.48 1.223 397 587 340
SR
10 = R E RS B R SR R A ] 4.59 1.112 054 082 834
TA%E
40 EHHREEEEICAE RS EE 443 1.149 308 097 732
JEHIREVE
& H##E Cronbach’ s «{H .861 .696 .584
#{E (eigenvalue) 4.769 1.257 1.090
71 g Rz 52 5 8 (%) 43.350 11.424 9.907
BN 5L & (%) 43.350 54.775 64.682

AREAE - 202 {7 > 2BERFE=2862 -
KMO 4ixt8=.891 » Bartlett BRIZ AR ELSH 1 x (55, N=202)= 812.624 > p=.000 °
NERFHUPR LR A > WEREEER ESOL » & Kaiser A& (L Varimax 72 -

at © REIAPR Likert NEIRE » 1 EFEAFEE 6 FFEFE -
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e R RE BB EZ R — B EZEA
- BERCEHREEKZEE

AT ER - B R M A B U T RIE R EERR A > FRIZ SRR DRRSSE R -
BEREECRy B A B 2 R U E RS 2B PR 2 5 (Monty & Skidmore, 2003; Thrane, C., 2005;
Andersson, D. E., 2010) -

Ln(P)=a+(Biat 1a+B1oH 1p+... ¥ BimH 1m) * (Baat 20+ B2 Hop ... +B2eH2e) + (B3aH 307 B3oH 30+ Bsc
H3o)+ (BaaH o) te

Ln(P) Ry FE BAREE » o EHOE » B 8ilHnF i an'Fi B R (R B 180

G AL Fs AR SR R B (R B ST B B H S HE BT (e B (R B B SR 5 AL L

Ry = N A (PEH B TR MR e B (R B B T - e fydRZTH -

ISR BUREETR 8) » HEIH VIF {H1172.840 2 1.990 2 fif » FREAIRT
TSR MR R RS - BRI A E (F (E=14.090 > p {E=.000)2IFF #13 %ETR
PSR RE ) A ST LAVE SR - SEE(R RIE 54.0% > BEURIEEREA o] DUf#fE
RiEFEEASEEF AR FVERES - SRR - BRSO S REERE
FTEMERSE - B ERSHIER - AR PR M ~ RS - BERER I E
RIEHE - Hipgafs =Ry TokFs ) B T EVKE o IRssRHErhay RS R, B

TimARAERS o RRBRREREY T B8 SR EREEREIEEER - BRRE R
{2 e R RS R e SR s8I B - 280 - EafEehaey T E
GUBEL | IeBsEHEHREY TAgmBEE | B TSR R ERY T B RGOR
Bl TRk E | FRTHERMEEREAAERR - SURREEE WA RTE R
PRIt 28 SR RHE T RS T B 2 P (B R

Ryl g iR R B ERE B EIE - (AR ? R R - Bl5HEHE
WL E A EGOAENREZEE AL - HEOMFEHEECHA KR ~ BUvKENREES > @
HOIHEREESEEECEHEER - MEERESR A EEECEEE » HIL - B
[ELLE e - 1F0RE R DI F ok BT Bofithe Koo ~ #1778 - U
R RESREE N N EE HE 2 N F B AR OHE 0 E2brRE TS
FEENEAEBYUSTIAVES - #HOAHEAD LG E IR 2 RS » Bda e
ST TN Y - Tid) A % N E AT~ AR E R FoKAVECH - SR EiEH
FrEe eV R » @ E (S8R [ REEIH - FE > AREFHCOLR
sk EES R B (U INZ ~ FFEEA ~ ESHIR) RS4GRS CLAR S - iR fhimay F4g
AR5 - (% EAGRIE BCETTAR IR EEREFEAER - TRg ARV -
FyoRZEAL » AHE g ISR - WIS - Bl (B P = e T/
RETHE OV EAFTFE © SRRV EERE - B E A D200 ~ bt Bl L Emy
VSRR S R F BV BRI TIE - Wil S E N R ecES
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R e R RBRADEI R - REEEZEA
FAL B H S AR B MG 8 /SPAVRRESS R s » 88 N i 26 S AT 2 2 (8 A (B 7R
KRB EETE - A ERURFEINE - TAESE > tASREE Y IIREHRAE
LR > AR EATR T B - ISR R B TR R > E A RAh
HRRTTHE NN —RERAAE ~ W AE BRI - IR n] s B E A UIE -
AWFeEs P aompEs , BT AUMER B ERBEIRE A RE B EAR
IME - NHFERIRR (5 > B E RAEE A EE & 14 HaE ) $iETER
(5 77.2%) S5 (5 3.5%) IR 2 % - SOBAR BB - NIt - Siftscimh
EHIRIEARZ EE R A E ~ AR ERE R R R (UEE) ~ FiRHsCimeE
BEUSEINEFR. FRS S TEERA 2 R - S e ER R HEEA
Z o EFEEGEHEEEFEREENN Y - EHNRETST > SERER RS
FINFBERELOER " =5 BE —FEVKES ~ S ins - BEE o B
& LIRRIRRRE ST Wiy 55 77 > RERcliel - B E RO EBRL, - AR B Z 4T
1B iRy - EEEERE - Nt FRIEGEHRE > BY ' =5 %
PR AN - BETEZIERE T UMEA ) RFHIRE - AUIE R TR R E
I T B A/ [FER R SR R (AR )RS - ik iz H AR B A SR (e R B
& ST S B SO (Y ORI R B A R S B AR B R AVEREIN 2
B EGEEEE RS ENM T - &% - oEREUR TIFECOR ) ek
ARIRAREFE - A RN BBRCORE S RERE s N R
& - BB ABRER ) S A 2 B RHIBGRRRT I H Y © 2 WA RERBREIM
e RE EANBREIR  E4r4E AR A LU R HAR > S5 ME T R -

K 8 ERAERHECH o (EAS 2 F RO A R R (0=202)

16

JESE I AR LRI PR HGMELET R
Ln(5 M R3E) B S. Beta t p o7z VIF
PR i

B RE 010 .020 050 770 440 510 1.950
HE P P .000 .002 010 210 840 540 1.850
P JKFE 200 .030 370 6.310 .000 670 1.490
P BUKE 110 .040 160 2.820 010 750 1.340
L _EH&REL -.090 .040 -170 -2.510 010 510 1.960
Pk %5 e L

BRI 010 .020 050 880 380 620 1.620
HEP R 7% 040 .020 140 2.170 030 540 1.850
ARtk .060 .040 120 1.790 070 550 1.810
AR 7% fmE4s4ans .090 030 170 2.940 .000 690 1.450
AR5 AT mfEk -.100 .040 -.170 -2.80 .010 610 1.630



R e R RBRADEI R - REEEZEA

ARFS RumER -.140 040 -210 -3.410 .000 620 1.620
REER B

EE -.0100 .020 -.030 -420 670 350 840

BRGSO -.040 020 -.160 -2.300 020 .500 1.990

IS 35Ny -.030 .020 -120 -2.130 .030 710 1.400

st 410 .060 440 6.760 .000 550 1.830

PREE S -.009 050 -110 -1.700 .090 550 1.810

paE K1 OK 070 050 .080 1.240 220 .590 1.690
P B IH

YN -210 .030 -.400 -7.880 .000 .990 1.100
RO R’= 580, adj R’=.540 F(18, 183) =14.090, p =.000, n=202

fh~ “EewEER

— g

()~ REOHEEEARERAE B FRRENZR AR THIN R
T > S — P Ee A H LR VOB R AT > 5l 44 R HEE P P (3 1.64%) ~ AR aR(12.27%)
HEPR RS (7.53%) B AR5 (7.20%) - BRI B Ry 58.63%  SF IR ERAEHI L
= > o3 Alan R SR(43.35%) ~ PERIC(11.42%) SR R B (9.91%) - 47
TSR FL 8 Fy(64.68%)

(2) ~ BBFHRE TR T - ARTFTET R R R SRR - BEAGE
TIE (F=14.090, p=.000) - ATREREECTERTE B 2R ETH S4.0%HV R E - BURERE
EEHRMEEBEA A sEHITHNEE

(=)~ BEBRdB RS i ~ IR ~ BESR S BT R EREER - RSN
PR Ry AR Ay T KA ) B T BVKER | IRESRR BTy TR | B

TEARAERS ) BERRRTETHY T B FR TSR BE - 2800 0 RS
R Rsps e Ay TR EL ) BRBsr b ey T sim R | BT AImE N
AEBRRH Ry TSRO ) B TR E ) ST R EE -

=B
FEEARREREERT - SRAGE T - = FAVHEE > BINREES R
EEE R R IR REES - AL - RAEEE HAvm St Ea R
MR Bl R S RIS Ry EAVECEATEE TR A ESERYECEATES o ATFR 2%

AT
(—) > HAEEEIE 15 2 KRS R e SRR A i ~ R F B AR RV IRR
BB (AR ~ w50 s RS AR » SRR R i EHI 5
{8 [EFE REEE R | R, KR ~ BUKER) - TR IRES )~ T
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R e R RBRADEI R - REEEZEA
GAERS - B TR RS EE © WL 0 BUT AR TR R
FREMIEER—SL BRI © AR SR AR (E S A ~ (BE
EaEct ~ BN~ GE ~ BUKEE ~ BIERE - SEESHm&IET) 18
AP A s AR B 2 (G T & MR R A an B UE P IEE - RN E
HEN - FEULERTR) - EFENE AR 4 ~ 35

AR R RS S N R ER EE MR RS - BREEAELE -

B RIEHIESS Z — AR BEEHYE F 200 ~ AERERAY R E - (EATFT3
IR H A S RIE B A R B RGO - S HIIBRCOR (e E
EE M) Kig#El# R HRERESI TR - At FEHRAA
PHIAEERIIA - NBREERE - DURCHIRAAMEEE 5 E 2= R R > B
A ZEHIFE R - (B 755 AT LASE o iORs ~ ik b B I T AR DGR I
Atre e RE L ALV Z 68 W G RIEE A TS AR AR 2
Z2fd] o LA & - IR —fEReiRy v &R B EE -
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